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The movement is rooted in a desire to have quality, not quantity,
people cocoon in the face of the economic crisis.

- Charlene Li

' The Altimeter by Charlene Li
http://blog.altimetergroup.com
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Is this really doing anything new?

RWW on social media tools
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Organizations Grapple With The Human Web

Logic + Emotion
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™ PeteBlackshaw

ConsumeGeneratedviedia.Com
http://notetaker.typepad.com
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5 Things Marketers Did In 2008 That Will Be Obsolete In 20

g Rohit Bhargava

Influential Marketing Blog
www.influentialmarketingblog.com

Empowering company's'
spokespeople
Social media efforts to be lead
by the most passionate person
Implement listening programs
to get actionable knowledge

Target relevant bloggersoffer
value relationships.

Measure customer service
metrics: satisfaction & social
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