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The movement is rooted in a desire to have quality, not quantity, as 
people cocoon in the face of the economic  crisis.

Charlene Li
The Altimeter by Charlene Li 
http://blog.altimetergroup.com

Obama-
maniacs will 
spawn a new 

age of  
activism.

Exclusivity 
trumps 

accessibility

Everyone 
becomes a 
marketer

Social 
Shopping

Facebook's 
SocialRank 
algorithms

emerge to drive the 
open social Web

Source: beingpeterkim.com

http://www.beingpeterkim.com/2008/12/social-media-2009.html
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Is this really doing anything new? 
RWW on social media tools

www.readwriteweb.com

http://www.readwriteweb.com/archives/social_media_in_2009_our_predi.php
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Organizations Grapple With The Human Web

David Armano
Logic+ Emotion
http://darmano.typepad.com 

Source: beingpeterkim.com

http://www.beingpeterkim.com/2008/12/social-media-2009.html
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Social Media Indigestion | Personalized Service |
Back To Fundamentals

Pete Blackshaw
ConsumerGeneratedMedia.Com
http://notetaker.typepad.com

Source: beingpeterkim.com

http://www.beingpeterkim.com/2008/12/social-media-2009.html
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Measure customer service 
metrics: satisfaction & social  

5 Things Marketers Did In 2008 That Will Be Obsolete In 2009

Rohit Bhargava
Influential Marketing Blog
www.influentialmarketingblog.com 

Empowering company's' 
spokespeople

Social media efforts to be lead 
by the most passionate person

Implement listening programs 
to get actionable knowledge 

Measure customer service 
metrics: satisfaction & social  

Target  relevant bloggers:offer 
value relationships. 

Source: beingpeterkim.com


